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Sesavali

sabiblioTeko  marketingi, rogorc biblioTekebis  mar-
Tvisa da funqcionirebis erT-erTi Tanamedrove forma da
meTodi, mecnierulad da meTodologiurad damuSavda gasu-
li saukunis 80-iani wlebidan. ukanaskneli 20-30 wlis gan-
mavlobaSi biblioTekebis saqmianoba warimarTa mkveTrad
Secvlil socialur-ekonomikur da politikur garemoSi,
ramac ganapiroba maTi marTvis wesebis arsebiTi Secvla
da adaptacia arsebul pirobebTan. sabazro ekonomikis gare-
moSi momuSave biblioTekebis marTva, cxadia, saWiroebda
mniSvnelovani cvlilebebis gatarebas; biblioTekebis mar-
Tva da misi sazogadoebasTan urTierToba mxolod tradi-
ciuli formebiT SeuTavsebeli aRmoCnda 21-e saukunis mkiTx-
velisa da informaciis momxmareblis gazrdil moTxov-
nilebebTan. sainformacio teqnologiebis swrafma ganvi-
Tarebam ganapiroba sabiblioTeko resursebTan xelmisawv-
domobis modernizacia, informaciis pirvelwyaroebis  eleq-
tronul formatSi gadatana. aseT pirobebSi sabiblioTe-
ko marketingi ganixileba rogorc sabiblioTeko da in-
formaciuli produqciis warmoebisa da realizaciis Tan-
amedrove saSualeba, romelic Tavisi saboloo SedegiT mniS-
vnelovnad amaRlebs momsaxurebis xarisxs. sabiblioTeko
marketingis danergvis sferoSi garkveuli gamocdileba
dagrovda aSS-isa da evropis qveynebis sabiblioTeko praq-
tikaSi; Seiqmna mecnieruli da meTodologiuri liter-
atura, am problemebze specialuri naSromebi gamoaqveynes:
d.rixmanma da e. dolanma, r. pindaikma, d. ruzinfeldma da
sxvebma (aSS. dasavleT evropis qveynebma); ruseTis sinamd-
vileSi sabiblioTeko marketingis sakiTxebs specialuri
naSromebi miuZRvnes v. calperinma, p., r. grebenSikovma,  s.
ignatovam,  m. lukinma, l. tamaSeviCma da sxvebma.

Tanamedrove etapze sabiblioTeko marketingis  gonivru-
li gamoyeneba xels uwyobs biblioTekebSi organizebuli
inteleqtualuri simdidris farTo xelmisawvdomobas, bib-
lioTekaSi Seqmnili beWduri Tu sxva saxis masalebis
popularizaciasa da realizacias erTi mxriv da meore
mxriv, Tanamedrove etapze sabiblioTeko marketingi vi-
Tardeba ori ZiriTadi mimarTulebiT esenia: biblioTekis
momsaxurebis mikroraionis potenciuri SesaZleblobebis
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Seswavla da analizi; sakuTari resursebis ekonomikuri
SesaZleblobebis gansazRvra maTi realizaciis mizniT.
pirveli mimarTulebis SemTxvevaSi biblioTeka swavlobs
im resursebs, romlebic unda SeiZinos, Seisyidos saku-
Tari inteleqtualuri potencialis Sevseba-gamdidrebis
mizniT. es sferoebia wignsavaWro organizaciebi, gamom-
cemlobebTan urTierToba, eleqtronuli resursebis nomen-
klaturis Seswavla da sxva. meore mimarTulebis analizi
gulisxmobs im masalebsa da SesaZleblobebis Seswavlas,
romelic gaaCnia biblioTekas, anu  gansazRvra im resurse-
bisa, romelsac biblioTeka sTavazobs sakuTar momx-
marebels. miznobrivi prioritetebis mixedviT sabiblioTe-
ko marketingis saxeebi ganisazRvreba  biblioTekis misi-
is, miznebisa da amocanebis Sesabamisad. biblioTeka mo-
qmedebs konkretul socialur-ekonomikur garemoSi; mis
mier Seqmnili inteleqtualuri produqcia Tavisi Rirse-
bebiT maqsimalurad unda Seesatyvisebodes am garemoSi
macxovrebelTa sainformacio-bibliografiul moTxovnebs.
sabiblioTeko marketingis yvela Tanamedrove saxe: Sida,
komerciuli, arakomerciuli, raodenobiTi, xarisxobrivi da
sxva formebi warmatebiT gamoiyeneba universalur da spe-
cialur biblioTekebSi, TiToeuli aseTi saxis marketing-
is gonivruli gamoyeneba xels uwyobs biblioTekis mene-
jers axleburad gaiazros sakuTari amocanebi da valde-
bulebebi, Camoayalibos biblioTekis organizaciuli kul-
tura axal socialur garemoSi.

Mmarketinguli formebis gamoyeneba xels uwyobs bib-
lioTekebs miznobrivad da ekonomiurad xarjon sakuTari
saxsrebi da fasi daadon momsaxurebis im formebsa da
saSualebebs, rac nebadarTulia  moqmedi kanonmdeblobiT.
fasiani momsaxurebis formebis SemoRebiT biblioTeka cdi-
lobs im resursebis kompesirebas, rac man daxarja Tavisi
miznebis misaRwevad. biblioTekebSi organizaciul inteleq-
tualuri produqcia tradiciuli da Tanamedrove saxee-
biT farTo sazogadoebisaTvis ufasoa da xelmisawvdomi:
fasiani momsaxurebis formebs biblioTeka awesebs saba-
zro koncefciis Sesabamisad, anu momsaxurebis sakuTar
formebze awesebs minimalur fasebs, ise, rom ar arRvevs
ufaso sabiblioTeko momsaxurebis ZiriTad princips, is
faqti, rom Tanamedrove etapze arc erT biblioTekas ar
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SeuZlia maqsimalurad daakmayofilos ,,sakuTari~ mkiTxve-
lis sainformacio moTxovnebi, biblioTekebs aiZulebs eZe-
bos momsaxurebis axali formebi da saSualebebi, raTa gam-
oiyenos didi fondebis mflobeli biblioTekebis resursebi,
es ki SesaZlebelia mxolod ganviTarebuli  sabiblioTeko
teqnologiebis gamoyenebiT. Yyvelaferi damokidebulia
biblioTekis SesaZleblobebze, sabiblioTeko teqnologie-
bis gamoyenebis xarisxze, biblioTekis konkurentunari-
anobasa da menejmentis mecnierul warmarTvaze.

saqarTvelos universaluri da specialuri biblioTeke-
bis erTi nawili iyenebs marketingul meTodebs: ikvlevs
sabiblioTeko resursebis Sevsebis bazars da  momxmarebels
sTavazobs momsaxurebis axal formebs. sabiblioTeko te-
qnologiebi nela ikidebs fexs praqtikaSi, amitom marketingu-
li meTodebis Seswavla da analizi saSualebas miscems
maT ekonomiurad warmarTon Sida da gareSe marketingi im
motiviT, rom gaaumjebeson mkiTxvelTa momsaxurebis xarisxi.
qarTul biblioTekaTmcodneobaSi sabiblioTeko marketin-
gi naklebad Seswavlili sakiTxia. winamdebare naSromSi
SevecadeT popularuli eniT Camogveyalibebina  marketing-
is arsi, saxeebi, mniSvneloba; saqarTvelos didi biblioTeke-
bis gamocdileba am mimarTulebiT. specialistTa da dain-
teresebul pirTa gonivrul rCevebs madlierad miiReben
naSromis Semdgenlebi.
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1. marketingis arsi  da koncefcia1. marketingis arsi  da koncefcia1. marketingis arsi  da koncefcia1. marketingis arsi  da koncefcia1. marketingis arsi  da koncefcia

marketingi inglisuri warmoSobis sityvaa (mapket _ baz-
ari) da pirdapiri gagebiT sabazro saqmianobas niSnavs.
marketingi, rogorc Teoriuli disciplina da praqtikuli
saqmianoba, warmoiSva amerikis SeerTebul StatebSi. Ees gan-
pirobebuli iyo saqonlis gasaRebis sferoSi arsebuli
problemebiT, romelTa gadaWra im droisaTvis arsebuli
tradiciuli meTodebiT SeuZlebeli iyo.

Tanamedrove etapze marketingi ganixileba, rogorc fir-
misa da gare samyaros Soris komunikaciis uzrunvelyofis
ZiriTadi saSualeba. amerikeliMmarketologi filip kot-
leri aseT gansazRvrebas gvTavazobs, marketingi adamianTa
moqmedebis saxea, romelic mimarTulia gacvlis safuZvelze
saWiroebis da moTxovnis miRebisaTvis, xSirad marketings
aigiveben gasaRebasTan. magram gasaReba mxolod erT-erTi
funqciaa mravalTagan da ara yvelaze arsebiTi. Tu market-
ingis mmarTvelma kargad imuSava iseT sakiTxebze, rogori-
caa momxmarebelTa saWiroeba, Sesabamisi saqonlis nomen-
klatura da fasis daweseba, ganawilebis efeqturi sistemis
Seqmna, maSin aseTi saqoneli advilad gasaRdeba. marTvis
problemis erT-erTi wamyvani mizania ara iZulebiTi gasaReba,
aramed is, rom yovelmxriv Seiswavlos momxmarebeli, raTa
saqoneli da momsaxureba zustad miesadagebodes am uka-
nasknels da TviTon gaiyidos Tavisi Tavi. amrigad, praq-
tikuli marketingi sabazro ekonomikis pirobebSi funq-
cionirebadi sawarmos marTvas niSnavs. marketinguli saqmi-
anoba warmoadgens mudmiv ganaxlebad process, romelic
iwyeba sainformacio-analitikuri kvleviT, ris safuZvelzec
xorcieldeba strategiuli da mimdinare dagegmareba, muSav-
deba bazarze axali saqonlis gacvlis specialuri pro-
grama, yalibdeba mwarmoeblidan momxmareblamde saqonlis
moZraobis arxebi, ewyoba sareklamo kampaniebi da bolos
fasdeba misi efeqturoba.

marketingi es aris firmis yvela qmedeba, romelic uzrun-
velyofs awarmoos da miawodos momxmarebels saqonlis
is gansazRvruli raodenoba, romelzedac aris moTxovna,
anu awarmoos is da im raodenobiT, rac gaiyideba. miuxeda-
vad imisa, rom marketingi XX saukunis 20-iani wlebis Semdgo-
mi periodis  biznesis erT-erTi ZiriTadi nawilia, misi mniS-
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vneloba drois mixedviT icvleba. marketinguli Teoriis
safuZvelia adamianebis saWiroebaTa da moTxovnaTa dak-
mayofilebis aucilebloba. adamianebi saWiroeben pirve-
li moTxovnilebis sagnebs, maT sWirdebaT dasveneba, samed-
icino daxmareba ganaTlebis miReba da a.S. daukmayofile-
beli adamiani iwyebs saWiroebis dakmayofilebis saSu-
alebebis Ziebas an cdilobs mis CaxSobas. maT Secvlaze,
gansakuTrebul gavlenas axdens socialur-ekonomiuri
mdgomareoba garemo, tradiciebi, religia, skola, ojaxi da
sxva faqtorebi.

adamianTa moRvaweobis sxvdasxva sferoSi: kulturul,
samecniero, saganmanaTleblo da sainformacio infrastru-
qturaSi did mniSvnelobas iZensBbiblioTekebi, rogorc sain-
formacio sistema, romelic iTvaliswinebs mkiTxvelTa sain-
formacio saSualebebTan Tavisufal, SeuzRudav daSvebas.

sabazro ekonomikis damkvidrebam mniSvnelovani cvlile-
bebi moiTxova sabiblioTeko saqmianobaSic, TavisTavad
saWiro gaxda axali teqnologiebis aTviseba da damkvidre-
ba, magram aseTi siswrafiT da simZlavriT igi ver Semoi-
Wreba sabiblioTeko saqmianobaSi, didi qalaqebis garda,
radgan regionebSi Sesabamisi kvalifikacia biblioTekarebs
jer kidev ara aqvT. marketingul midgomas araerTgvarovnad
igeben da am kuTxiT muSaoba sistematur xasiaTs ar atarebs,
radgan biblioTeka arakomerciuli sferoa da misTvis ucxoa
biznesis elementebis gamoyeneba. sinamdvileSi ki es aris
biblioTekebisaTvis kulturuli evolucia romelsac ekono-
mikuri, socialuri da fsiqologiuri mizani aqvs. amitom
biblioTekis xelmZRvanelis iniciativaze bevri ram aris
damokidebuli. M

dasavleT evropis da amerikis SeerTebuli Statebis bib-
lioTekaTmcodneebma da praqtikosma biblioTekarebma 70-
ian wlebSi gamoaqveynes TavianTi Sexedulebebi aRniSnul
problemebze. yvelaze ufro mdidari literatura am sak-
iTxze inglisurenovania. Ppirveli publikacia am Temaze
gamoCnda CrdiloeT amerikaSi gasuli saukunis 80-iani wleb-
is meore naxevarSi. marketingisadmi interesi gauCnda evro-
pul qveynebs: safrangeTi, italia, germania. sazRvargareTu-
li literaturis Seswavlam sabiblioTeko marketingis sf-
eroSi, mdidarma gamocdilebam, didma miRwevebma da bolos
sabazro ekonomikis danergvam moiTxova, elementaruli
formiT Camogveyalibebina sabiblioTeko marketingis arsi.
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sabazro ekonomikis pirobebSi TiToeul biblioTekas
unda SeeZlos  dasaxos perspeqtiuli miznebi, win wamoswios
mimdinare amocanebi, SeimuSaos da ganaxorcielos gadaude-
beli saorganizacio-ekonomikuri RonisZiebebi. biblioTekis
xelmZRvanels  unda SeeZlos Tavisi mikroraionis sabazro
mdgomareobis Seswavla, sakuTari resursebis SesaZleblobe-
bisa da mkiTxvelTa da informaciis momxmarebelTa sabib-
lioTeko da sainformacio-bibliografiuli moTxovnebis
analizi; uarebis gamovlena da sabiblioTeko dokumenteb-
is konkurentunarianobis gansazRvra. es gulisxmobs Warbi
da naklebadmoZravi sabiblioTeko dokumentebis xelaxla
gadaxedvas, maTi dacvis mizanSewonilobas da ganaxlebas.

sabiblioTeko marketingis koncefcia efuZneba market-
ingis zogadTeoriul Sexedulebebs da ganixileba rogorc
sabazro moTxovnebis gamovlenisa da dakmayofilebis siste-
ma. sabiblioTeko praqtikaSi sabiblioTeko marketingis yve-
la saxe  gaerTianebulia or ZiriTad  jgufSi: komerciu-
li anu fasiani da arakomerciuli, anu ufaso marketingi.
sajaro biblioTekebSi wamyvani adgili ukavia arakomerci-
ul marketings, es niSnavs, rom aseTi biblioTekebi Ziri-
Tadad axorcieleben ufaso sabiblioTeko momsaxurebas.
isini mkiTxvelebs sTavazoben sakuTar inteleqtualur
produqcias: meToduri masalebi, damxmare bibliografiu-
li saZieblebi, gzamkvlevebi da sxvadasxva saxis buklete-
bi, romelic SeiZleba gavrceldes rogorc fasiani, aseve
ufaso formiT. sabiblioTeko marketingis koncefcia ganix-
ileba rogorc orientacia mkiTxvelTa da informaciis
momxmarebelTa moTxovnebze maTi maqsimaluri dakmayofileb-
is mizniT. sabiblioTeko marketingis koncefcia saboloo
jamSi gulisxmobs momsaxurebis xarisxis zrdas sakuTari
inteleqtualuri SesaZleblobebis yovelmxrivi gamoyeneb-
is saSualebiT.

sabiblioTeko marketingis ZiriTad amocanas Seadgens
biblioTekis momxmarebelTa sabiblioTeko da sainforma-
cio-bibliografiuli moTxovnebis operatiuli da srul-
yofili dakmayofileba. am amocanis realizaciisaTvis bib-
lioTeka ikvlevs erTi mxriv SesaZeni masalebis (wigni, pe-
rioduli gamocemebi, kompiuteruli teqnika, eleqtronuli
matareblebi da sxva saxis gamocemebi) struqturas, azustebs
Tavis finansur SesaZleblobebs da gansazRvravs im masaleb-
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is raodenobas, romlebic unda SeiZinos safinanso wlis
ganmavlobaSi; meore mxriv swavlobs momsaxurebis im formeb-
sa da saSualebebs, romlebsac TviTon sTavazobs mkiTx-
velebs. es ori mimarTuleba sabiblioTeko marketingisa
sabolood gansazRvravs nebismieri biblioTekis unarsa
da SesaZleblobebs Tu ra doniTa da xarisxiT SeuZlia
Seasrulos Tavisi miznebi da amocanebi.

sabiblioTeko marketingi efuZneba ramdenime ZiriTad
mimarTulebas, romelTagan aRsaniSnavia:

1. analitikuri, anu informaciuli,1. analitikuri, anu informaciuli,1. analitikuri, anu informaciuli,1. analitikuri, anu informaciuli,1. analitikuri, anu informaciuli, romelic gulis-
xmobs biblioTekis mikroraionis Sida garemos socialur-
ekonomikuri profilis analizs, biblioTekis potenciur
momxmarebelTa raodenobisa da Semadgenlobis dazustebas,
romlebic ufro popularulia mkiTxvelebisaTvis. anali-
tikuri mimarTuleba sabiblioTeko marketingis struqtur-
aSi xorcieldeba marketinguli gamokvlevebis saSualebiT.

2. strategiuli mimarTuleba2. strategiuli mimarTuleba2. strategiuli mimarTuleba2. strategiuli mimarTuleba2. strategiuli mimarTuleba marketingisa miznad isax-
avs biblioTekis moqmedebis perspeqtiuli moRvaweobis gan-
sazRvras marketinguli kvlevis safuZvelze. Ees mimarTule-
ba gulisxmobs sabiblioTeko momsaxurebis formebis di-
namikis Seswavlasa da momxmarebelTa moTxovnebis prog-
nozirebas. strategiuli marketingis erT-erTi amocanaTa-
gania mkiTxvelTa socialuri jgufebis diferencirebuli
Seswavla. aseTi Seswavlis gareSe Znelia maTi sabiblioTeko
moTxovnebis Camoyalibeba. strategiuli mimarTulebis gan-
sazRvris procesSi yuradReba unda mieqces biblioTekis
konkurentebisa da partniorebis gamovlenis sakiTxs. bib-
lioTeka maTTan eweva aqtiur TanamSromlobas, cdilobs
mkiTxvels SesTavazos gansxvavebuli, ufro efeqturi mom-
saxureba, biblioTeka amave procesSi gansazRvravs momsax-
urebis fasiani da ufaso momsaxurebis  asortiments (nomen-
klaturas), Tu ra formiTa da saSualebebiT warudginos
mkiTxvels sakuTari inteleqtualuri produqcia.
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3. sabiblioTeko marketingis mmarTvelobiTi mimarTuleba3. sabiblioTeko marketingis mmarTvelobiTi mimarTuleba3. sabiblioTeko marketingis mmarTvelobiTi mimarTuleba3. sabiblioTeko marketingis mmarTvelobiTi mimarTuleba3. sabiblioTeko marketingis mmarTvelobiTi mimarTuleba
orientirebulia biblioTekis marketinguli strategiis rea-
lizaciaze. aseTi mimarTuleba aerTianebs:

a) marketingis samsaxuris gegmebisa da programebis Ses-
rulebis kontrols;

b) sainformacio-sabiblioTeko momsaxurebis sferoSi ganx-
orcielebuli samuSaoebis Sedegebis analizs Secvlili
situaciebis Seswavlasa da maTze operatiul reagirebas;

g) sabiblioTeko momsaxurebis formebis konkurentunari-
anobis dadgenasa da Sefasebas maTSi cvlilebebis gan-
xorcielebis TvalsazrisiT;

d) biblioTekis muSaobis strategiuli dagegmareba da biz-
nes-gegmis SemuSaveba.

sabiblioTeko marketingis am mimarTulebaTa realizaciis
mizniT rTuli struqturis mqone biblioTekebSi calke
gamoiyofa specialuri samsaxuri (ganyofileba, seqtori,
jgufi); maTi funqcia ganisazRvreba biblioTekis marketingu-
li samuSaoebis moculobis, Sinaarsisa da mimarTulebebis
mixedviT.

biblioTekarebma sworad rom aRiqvan sabiblioTeko mar-
ketingis arsi, koncefcia da ZiriTadi mimarTulebebi, saWiroa
maTi swavleba, biblioTekis profilis gamokveTa da mik-
roraionis mosaxleobis sabiblioTeko da sainformacio
bibliografiuli moTxovnebis diferencirebuli Seswavla,
analizi, raodenobiTi da xarisxobrivi maCveneblebis Se-
darebiTi daxasiaTeba, raTa sworad iqnes gansazRvruli
biblioTekaSi arsebuli resursebis xelmisawvdomoba mom-
saxurebis sxvadasxva formebiTa da saSualebebiT. am amoca-
nis meTodologiuri  gaazrebisaTvis saWiroa e.w. marketingu-
li kvlevis Catareba. igi gulisxmobs sabiblioTeko in-
formaciuli bazris Sesaxeb monacemebis sistematur Se-
grovebas; mowesrigebasa da analizs, marketinguli kvlevis
procesSi swavloben biblioTekis momxmarebel fizikur da
iuridiul pirTa sainformacio moTxovnebs; mopovebul in-
formaciaze dayrdnobiT biblioTekebi atareben momxmare-
belTa sainformacio-bibliografiuli moTxovnebis raode-
nobriv da xarisxobriv daxasiaTebas. aseTi monacemebis
safuZvelze warmoebs biblioTekis strategiuli dagegmareba
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da im ZiriTadi mimarTulebebis gansazRvra,  romlis mixed-
viT unda ganxorcieldes momsaxurebis xarisxis amaRleba.

biblioTekis mikroraionis kvlevis procesSi zustdeba
im warmoeba-dawesebulebis raodenoba, romlebic sargebloben
sabiblioTeko momsaxurebiT, am kuTxiT yuradReba eqceva am
dawesebulebaTa socialur-ekonomikur monacemebs, romelTa
mixedviTac gamoikveTeba maTi sainformacio da sabiblioTe-
ko moTxovnebi. marketinguli kvlevis saboloo Sedegi gan-
isazRvreba im monacemebiT, romlebic zustad axasiaTeben
biblioTekis mikroraionis socialur-ekonomikur da kul-
turul mdgomareobas.

@@@@@2. sabiblioTeko marketingis ZiriTadi saxeebi

arakomerciuli marketingiarakomerciuli marketingiarakomerciuli marketingiarakomerciuli marketingiarakomerciuli marketingi – gulisxmobs ufaso momsax-
urebis formebs. arakomerciul marketings wamyvani adgili
ukavia sajaro biblioTekebis praqtikaSi. aseTi tipis bib-
lioTekebi mkiTxvelTa sainformacio da sabiblioTeko mom-
saxurebas axorcieleben ufasod, momsaxurebis calkeul
formebze fasis daweseba (registracia, sakuTari inteleq-
tualuri produqciis gayidva, qsero-aslebis  gadaReba da
sxv.) ganisazRvreba moqmedi kanonmdeblobiT.

komerciuli marketingikomerciuli marketingikomerciuli marketingikomerciuli marketingikomerciuli marketingi – gulisxmobs mkiTxvelTa mom-
saxurebis sferoSi garkveuli saxis fasiani momsaxurebis
formebis SemoRebas. komerciuli marketingi warmoadgens
biblioTekisaTvis damatebiTi finansuri saxsrebis mopove-
bis gzas da saSualebas, marketingis aseTi forma biblioTeka-
Si xorcieldeba sameurneo saqmianobis formiT; momsaxure-
bis sxvadasxva formebze fasis daweseba xorcieldeba moq-
medi kanonmdeblobiT, biblioTekis damfuZnebelTan SeT-
anxmebiT, rac asaxuli unda iqnes biblioTekis debulebaSi.
komerciuli marketingi efuZneba biblioTekis momxmarebelTa
moTxovnebis kompleqsur Seswavlas da stimulirebis faq-
torebs, rac unda gamoixatebodes momsaxurebis xarisxis
amaRlebaSi. aseTi saxis marketingis danergva TavisTavad
gulisxmobs biblioTekisaTvis mogebis miRebas momsaxure-
bis iseTi formebidan romlebic konkurentunariania da
Seesabameba momxmareblis sainformacio moTxovnebs.
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sabiblioTeko-informaciuli marketingi sabiblioTeko-informaciuli marketingi sabiblioTeko-informaciuli marketingi sabiblioTeko-informaciuli marketingi sabiblioTeko-informaciuli marketingi – aris bib-
lioTekis SemoqmedebiTi mmarTvelobis specifikuri forma,
romelic efuZneba biblioTekis saqmianobis organizaci-
ul-ekonomikur da mkiTxvelTa moTxovnebis analizs, agreTve
maTi dakmayofilebis saSualebebs sabiblioTeko-informaci-
uli resursebis maqsimaluri xelmisawvdomobis formiT.

integrirebuli marketingi integrirebuli marketingi integrirebuli marketingi integrirebuli marketingi integrirebuli marketingi – orientirebulia rogorc
biblioTekis Seqmnil produqciaze (masalebze), agreTve bib-
lioTekis mkiTxvelTa sainformacio-bibliografiul moTx-
ovnebze. aseTi saxis marketingis strategiul mizans Sead-
gens konkretuli momxmareblis momsaxureba sakuTari sabib-
lioTeko resursis romelime saxiT,  romelzedac gazrdili
moTxovnilebaa da mkiTxvels aqvs saSualeba  gadaixados
garkveuli fasi.

informaciuli marketingiinformaciuli marketingiinformaciuli marketingiinformaciuli marketingiinformaciuli marketingi – gulisxmobs mkiTxvelTa
sainformacio-bibliografiuli moTxovnebis yovelmxriv
Seswavlas im mizniT, rom aseTi moTxovna Camoyalibdes
rogorc SemsyidvelobiTi sagani. informaciuli marketingis
procesSi gamoikveTeba biblioTekis strategia informaci-
uli biznesis dargSi.

xarisxobrivi marketingi xarisxobrivi marketingi xarisxobrivi marketingi xarisxobrivi marketingi xarisxobrivi marketingi – aris biblioTekis marTvis
koncefcia, romelic miznad isaxavs ganviTarebis intensi-
ur, aqtiur dones, romlis drosac  mkiTxvelTa momsaxureba
warmoebs ufro maRal, xarisxobriv doneze, vidre bib-
lioTekis funqcionirebis ganvlil periodSi.

raodenobiTi marketingiraodenobiTi marketingiraodenobiTi marketingiraodenobiTi marketingiraodenobiTi marketingi – iseTi formaa marTvisa, rom-
lis mizans Seadgens ZiriTadad eqstensiuri (raodenobi-
Ti) maCveneblebis zrda. aseTi saxis marketingi efuZneba
sabiblioTeko resursebis Sinagan gadanawileba-gadaadg-
ilebas imis mixedviT, Tu  romel resursebzea ufro aqti-
uri moTxovna.

kompleqsuri marketingikompleqsuri marketingikompleqsuri marketingikompleqsuri marketingikompleqsuri marketingi – ayalibebs sxvadasxva mar-
ketingul saSualebebs maTi koordinaciuli wesiT gamoy-
enebis mizniT. aseTi marketingis obieqts Seadgens bib-
lioTekis mier warmoebuli produqcia (beWduri da sxva
saxis masalebi), maTi ganaxleba, fasebi da gadanawileba.
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konversiuli marketingikonversiuli marketingikonversiuli marketingikonversiuli marketingikonversiuli marketingi – marketingis iseTi saxea, rom-
lis drosac gamovlindeba biblioTekis potenciur momx-
marebelTa uaryofiTi damokidebuleba momsaxurebis ama
Tu im formaze an sabiblioTeko resursebis mimarT.

makromarketingi makromarketingi makromarketingi makromarketingi makromarketingi – biblioTekis marketinguli saqmiano-
ba, romelic  scildeba mocemuli dawesebulebis farglebs
da xorcieldeba sxvadasxva saxis gaerTianebebis (asocia-
cia, koncerni da sxv.) an mocemuli regionis doneze. am
etapze gamoiyeneben investiciebis mozidvas, fasebiT regu-
lirebisa da inovaciuri saqmianobis dafinansebisaTvis.

mkiTxvelebze orientirebuli marketingimkiTxvelebze orientirebuli marketingimkiTxvelebze orientirebuli marketingimkiTxvelebze orientirebuli marketingimkiTxvelebze orientirebuli marketingi – rogorc sa-
xelwodeba gviCvenebs, igi orientirebulia realur da po-
tenciur mkiTxvelTa interesebis yovelmxriv Seswavlaze
momsaxurebis formebiTa da sabiblioTeko resursebis maqsi-
maluri gamoyenebis mizniT.

personaluri marketingipersonaluri marketingipersonaluri marketingipersonaluri marketingipersonaluri marketingi – es formaa sabiblioTeko mar-
ketingisa, romelic miznad isaxavs konkretuli piris  (mkiT-
xvelis) poziciis mxardaWeras an Secvlas.

marketinguli samsaxurimarketinguli samsaxurimarketinguli samsaxurimarketinguli samsaxurimarketinguli samsaxuri – marketinguli muSaobis mar-
Tvis organizaciuli struqtura, romlis amocanas Sead-
gens biblioTekis  muSaobis ZiriTadi mimarTulebebis Camoy-
alibeba da warmarTva sabazro ekonomikis pirobebSi; moTx-
ovnebis, ganawilebis, momsaxurebisa da sabiblioTeko  produ-
qciis realizaciis, sabiblioTeko resursebis konkurentunar-
ianobis dadgena da gzebis Zieba momsaxurebis xarisxis
gaumjobesebisaTvis. aseTi samsaxuris amocanas Seadgens
aseve sareklamo RonisZiebebis organizeba,  sazogadoebrivi
azris kvleva (e.w. ,,Public Relations~). es struqtura uzrunve-
lyofs biblioTekis marketinguli saqmianobis warmarTvas
meTodologiur niadagze, monawileobs sawarmoo-teqnolo-
giur procesSi, agreTve sakadro politikis sworad war-
marTvaSi: marketinguli samsaxuri ikvlevs sabiblioTeko
resursebis nomenklaturas, romelic unda SesTavazon mom-
xmarebels, agreTve swavlobs sabiblioTeko resursebis
Sevsebis, dakompleqtebis gzebsa da saSualebebs sabazro
ekonomikis pirobebSi.
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marketinguli marTvamarketinguli marTvamarketinguli marTvamarketinguli marTvamarketinguli marTva – biblioTekis marketinguli saq-
mianobis dagegmva da prognozireba, romelic efuZneba ba-
zris, sabiblioTeko resursebis, momsaxurebisa da momxmare-
belTa moTxovnebis kvlevas. marketinguli marTvis saboloo
mizans Seadgens potenciur momxmarebelTa moTxovnebis maqsi-
maluri dakmayofileba momsaxurebis formebiTa da saku-
Tari resursebiT.

marketingis  mikrogaremomarketingis  mikrogaremomarketingis  mikrogaremomarketingis  mikrogaremomarketingis  mikrogaremo _ marketinguli garemos Si-
nagani faqtorebi, romlebic uSualod ekuTvnis sakuTriv
dawesebulebas (biblioTekas), aseT faqtorebSi igulisxmeba
agreTve momsaxurebis saSualebebi da adamianuri resursebi.

marketingis organizaciamarketingis organizaciamarketingis organizaciamarketingis organizaciamarketingis organizacia – axorcielebs specialuri mar-
ketingis samsaxurs; efuZneba TanamSromelTa pasuxismge-
blobas. samsaxuri ZiriTadad orientirebulia sabiblioTeko
resursebis konkurentunarianobasa da momsaxurebis Tan-
amedrove saSualebebze.

pasiuri marketingipasiuri marketingipasiuri marketingipasiuri marketingipasiuri marketingi – gansazRvravs biblioTekis funq-
cionirebas dabali konkurenciis pirobebSi, rodesac daba-
lia sabiblioTeko resursebis Rirebuleba da es faqti
iwvevs momxmarebelTa interess, raTa dabal fasebSi SeiZ-
inon sabiblioTeko resursebi an isargeblon ufaso sabib-
lioTeko momsaxurebiT.

marketingis prmarketingis prmarketingis prmarketingis prmarketingis princiinciinciinciincipebipebipebipebipebi – marketingis Teoriisa da praq-
tikis amosavali debulebebi, romlebzedac dafuZnebulia
marketingis marTvis sistema: bazris kvleva; momxmarebel-
Ta yovelmxrivi Seswavla, warmoeba mxolod iseTi resurse-
bisa, romlebic maqsimalurad Seesatyviseba momxmarebelTa
interessa da moTxovnebs; zegavlena bazarze sakuTari konku-
rentunarianobis gazrdis mizniT.

sacdeli marketingisacdeli marketingisacdeli marketingisacdeli marketingisacdeli marketingi – sabiblioTeko resursebis real-
izacia erT an ramdenime winaswarSerCeul regionSi. dak-
virveba im procesebze, romlebic SeiZleba efeqturi gamodges
momavalSi: sacdeli marketingis organizatorebi arkveven
resursebis moklevadiani realizaciis pirobebs, an momsax-
urebis im formebis demonstrirebas, romelic SesaZlebe-
lia damkvidrdes mocemul regionSi, organizaciasa da
dawesebulebaSi.
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sawinaaRmdego qmedebis marketingi sawinaaRmdego qmedebis marketingi sawinaaRmdego qmedebis marketingi sawinaaRmdego qmedebis marketingi sawinaaRmdego qmedebis marketingi – aseTi tipis mar-
ketingis SesaZleblobebi  gamoiyeneba  im SemTxvevaSi, rode-
sac sabiblioTeko resursebis ama Tu im saxeze uaryofiTi
damokidebuleba aqvs momxmarebels, ar mimarTavs mas inten-
siurad. aseTi marketingis strategiul mizans Seadgens
aRniSnuli resursebis gamoqveynebis (gamocemis) Sewyveta
an realizaciidan moxsna.

pirdapiri marketingi pirdapiri marketingi pirdapiri marketingi pirdapiri marketingi pirdapiri marketingi – aseTi saxis marketingis  gamoy-
eneba niSnavs pirdapir kavSirs  mkiTxvelebTan Tu ra saxis
sabiblioTeko resurss vTavazobT mas winaswari Setyobin-
ebis gareSe. mkiTxveli Rebulobs informacias sabiblioTeko
resursebis realizaciis periodSi. amisaTvis gamoiyeneba
pirdapiri reklama, sadac miTiTebulia resursebisa da
momsaxurebis saxeebi.

ganviTarebadi marketingi ganviTarebadi marketingi ganviTarebadi marketingi ganviTarebadi marketingi ganviTarebadi marketingi – gamoiyeneba mkiTxvelTa po-
tenciuri moTxovnebis SemTxvevaSi. aseTi moTxovnebi aRir-
icxeba da biblioTeka cdilobs operatiulad uzrunvely-
os maTi dakmayofileba. am procesSi potenciuri moTxovne-
bi (ganmeorebadi dakveTebi) sruldeba axali, ganviTareba-
di formebis da saSualebebis gamoyenebiT.

sinqronuli marketingisinqronuli marketingisinqronuli marketingisinqronuli marketingisinqronuli marketingi – marketingis iseTi saxea, rode-
sac xSirad icvleba mkiTxvelTa moTxovnebi da igi nakle-
bad emTxveva sabiblioTeko resursebsa da momsaxurebis
formasa da Sinaarss. aseT SemTxvevaSi marketinguli sam-
saxuris amocanaa moTxovnaTa zusti aRricxva da sabib-
lioTeko resursebis gayidvis (realizaciis) stabiluri
uzrunvelyofa.

socialuri marketingisocialuri marketingisocialuri marketingisocialuri marketingisocialuri marketingi – ganixileba rogorc bib-
lioTekis koncefcia, romlis mizans Seadgens biblioTekis
momxmarebelTa da mTlianad sazogadoebis moTxovnaTa da
interesTa Camoyalibeba da maTi uzrunvelyofa (dakmay-
ofileba) ufro efeqturi saSualebebiT, vidre igi miaCni-
aT konkurentebs. socialuri marketingi uzrunvelyofs
sazogadoebis  keTidReobisaTvis xelSewyobas sami mTa-
vari komponentis organuli erTianobiT: moTxovna, mogeba
da sazogadoebis interesi. aseTi midgomiT biblioTeka
SeiZleba wavides zogierTi saxis daTmobebsa da SeRa-
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vaTebze Tumca aseTi daTmobebi Zviri daujdeba biblioTekas,
sanacvlod gaizrdeba sazogadoebis interesi sabiblioTeko
momsaxurebisadmi.

mastimulirebuli marketingimastimulirebuli marketingimastimulirebuli marketingimastimulirebuli marketingimastimulirebuli marketingi – gamoiyeneba im SemTxvevaSi,
rodesac ar aris, an naklebad aris moTxovnebi sabiblioTeko
resursze an momsaxurebis ama Tu im formebze. aseTi vi-
Tareba SeiZleba Seiqmnas axali mkiTxvelisaTvis ucnobi
masalebis miRebis, an  momsaxurebis axali formebis SemoRebis
procesSi. mastimulirebuli marketingis gamoyenebis SemTx-
vevaSi aZliereben reklamas, iyeneben informaciis nacad
xerxebsa da saSualebebs, raTa aseTi momsaxurebiT miaR-
wion mkiTxvelTa dainteresebas.

marketingis strategiamarketingis strategiamarketingis strategiamarketingis strategiamarketingis strategia – ganisazRvreba marketinguli
samsaxuris mier im amocanebisa da miznebis realizacii-
saTvis, romlebic dasaxulia biblioTekis mier sabiblioTeko
resursebisa da momsaxurebis formebis gamoyenebiT saba-
zro ekonomikis pirobebSi. strategiaSi Camoyalibebulia
biblioTekis  sawarmoo da komerciuli operaciebi, gaTval-
iswinebulia biblioTekis SesaZleblobebi da resursebis
realizaciis saSualebebi, strategiaSi asaxulia biblio-
Tekis adgili profilur bazarze (wignsavaWro da sabib-
lioTeko teqnologiebis sferoebi da sxv.). strategiis arCeva
da Camoyalibeba xorcieldeba biblioTekis momsaxurebis
zogadi garemos faqtorebis gaTvaliswinebiT, sadac mxed-
velobaSi miiReba agreTve konkurentTa raodenoba da maTi
saresurso SesaZleblobebi.

marketingis taqtikamarketingis taqtikamarketingis taqtikamarketingis taqtikamarketingis taqtika – sabiblioTeko marketingis strate-
giuli miznebis konkretuli gzebis Camoyalibeba calkeu-
li sabiblioTeko resursebiTa da momsaxurebis formebis
realizaciis mizniT; taqtika SeiZleba ganisazRvros ufro
mokle periodisaTvis, raTa Sefasdes sabazro situacia. mar-
ketingis strategiaSi zustad unda ganisazRvros mogebis
forma da raodenoba, taqtikis TiToeuli punqti, Tezisi;
saSualebas unda aZlevdes biblioTekas swrafi reagirebi-
saTvis im procesebze, romlebic mimdinareobs sabiblioTe-
ko resursebis bazarze (sabiblioTeko dokumentebis fase-
bis dakleba, kompiuteruli teqnikis gaZvireba an piriqiT).
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marketingis marTva marketingis marTva marketingis marTva marketingis marTva marketingis marTva – gulisxmobs  biblioTekis mar-
ketinguli samsaxuris analizs, dagegmvas da kontrols. am
etapze mTavari yuradReba eqceva mogebis raodenobas anu
marketinguli saqmianobis mTavar Sedegs: ramdenad SeZlo
biblioTekam Seeswavla profiluri bazari da rogori iyo
sakuTari resursebis realizaciis done, saSualebebi da
formebi; ramdenad gaizarda biblioTekis momxmarebelTa
raodenoba ama Tu im resursze. marTvis procesis analizi
imavdroulad gulisxmobs garkveuli daskvnebis gamotanas,
raTa gatardes ufro efeqturi RonisZiebebi momxmarebel-
Ta sainformacio da sabiblioTeko momsaxurebis gaumjobese-
bisaTvis. marketingis marTvis efeqturoba gamoixateba ro-
gorc raodenobrivi, aseve xarisxobrivi maCveneblebiT.

marketingis funqciebi marketingis funqciebi marketingis funqciebi marketingis funqciebi marketingis funqciebi – ganisazRvreba marketinguli sam-
saxuris maregulirebel dokumentebSi romlebSic mar-
ketinguli niSnis konkretuli sakiTxebi: bazris kvleva,
fasebis regulireba, sabiblioTeko resursebis realizaci-
is formebi, saSualebebi; biblioTekis momxmarebelTa mud-
mivi (stabiluri) moTxovnebis dakmayofilebis saSualebe-
bi da a.S.

miznobrivi (samisamarTo) marketingi miznobrivi (samisamarTo) marketingi miznobrivi (samisamarTo) marketingi miznobrivi (samisamarTo) marketingi miznobrivi (samisamarTo) marketingi – sabiblioTeko
resursebis erTi romelime saxis (eleqtronul katalogSi,
biblioTekis beWduri produqcia da a.S) realizaciis mizniT
Catarebuli  kvleva; Sesabamisi sabazro pirobebisa da fa-
sis dazusteba. aseTi saxis marketingis gamoyeneba saSu-
alebas aZlevs marketingul samsaxurs garkveul etapze
meti yuradReba dauTmon konkretuli socialuri jgufis
sainformacio moTxovnaTa dakmayofilebas, an populariza-
cia gauwion sabiblioTeko resursebis erT romelime sax-
es, RonisZiebas.

eqsportuli marketingi eqsportuli marketingi eqsportuli marketingi eqsportuli marketingi eqsportuli marketingi – orientirebulia  gareSe (sazR-
vargareTul) bazarTan. am etapze biblioTeka swavlobs
sazRvargareTis sabazro pirobebs da azustebs sakuTar
SesaZleblobebs: ra saxis da romeli resursi SeiZleba
gaitanos sazRvargareT – ZiriTadad es exeba  informaciis
gatanas internetis saSualebiT. bazarze SeiZleba  gata-
nil iqnes eleqtronuli Canawerebi, monacemTa bibliografi-



19

uli bazebi, iseTi resursebi, romlebic naklebadaa warmod-
genili sazRvargareTis bazarze, an momsaxurebis naklebad-
cnobili forma.

Sida marketingi Sida marketingi Sida marketingi Sida marketingi Sida marketingi – ZiriTadad gamoiyeneba biblioTekis
menejerisa da marketinguli samsaxuris xelmZRvanelisaTvis.
aseTi marketingis Sinaarss Seadgens marketinguli saqmi-
anobis Sinaarsis da ZiriTadi mimarTulebebis dayvana uSu-
alo (dabali rgolis) Semsruleblamde. aseTi marketingis
procesSi irkveva TanamSromelTa motivacia, maTi qceva da
damokidebuleba marketingis ama Tu im formisadmi, maTi
profesiuli orientacia da sxv; ikveTeba TanamSromelTa
profesiuli portreti, maTi aqtiuroba da Segueba siax-
leebTan, romelTa gareSe SeuZlebelia warmatebuli mar-
ketingis organizeba.

eleqtronuli marketingi eleqtronuli marketingi eleqtronuli marketingi eleqtronuli marketingi eleqtronuli marketingi – biblioTekaSi arsebuli
eleqtronuli resursebis  Sesaxeb  informaciis gavrceleba
da momsaxurebis gayidva internetis saSualebiT.

inovaciurinovaciurinovaciurinovaciurinovaciuri marketingi i marketingi i marketingi i marketingi i marketingi – marketingis principi, romlis
saSualebiTac biblioTeka mudmivad eZebs axal resursebs
da Tavis mxriv mkiTxvelebs warudgens axal resursebsa
da momsaxurebis axal, ufro efeqtur formebs.

telemarketingi telemarketingi telemarketingi telemarketingi telemarketingi – biblioTekis pirdapiri gamoxmaureba
satelevizio reklamaze, romelic Seexeba informaciis
pirvelwyarosa da eleqtronuli resursebis realizaciis
problemas.

adgilobrivi marketingiadgilobrivi marketingiadgilobrivi marketingiadgilobrivi marketingiadgilobrivi marketingi – momsaxurebis formebis maqsi-
maluri Sesatyvisoba (misadageba) adgilobrivi momxmareb-
lis saWiroebasa da survilze.

marketinguli vebgverdi marketinguli vebgverdi marketinguli vebgverdi marketinguli vebgverdi marketinguli vebgverdi – eleqtronuli informaciis
forma, romlis saSualebiTac mkiTxveli (momxmarebeli)
uSualod ecnoba biblioTekis resursebsa da momsaxureb-
is formebs.
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3. sabiblioTeko marketingTan dakavSirebuli

zogierTi terminebi

granti granti granti granti granti – sazogadoebrivi fondebidan da organizacie-
bidan biblioTekisaTvis miznobrivi finansuri mxardaWera
konkretuli programebisa da mimarTulebebis gasaZliere-
blad, romelsac biblioTeka Rebulobs konkursis wesiT
wardgenili proeqtis safuZvelze.

komunikacia komunikacia komunikacia komunikacia komunikacia – informaciis gadacemis forma da meTodi
romliTac garkveuli zegavlena xdeba arCeul auditori-
aze, pirovnebaze. marketingis procesSi es termini gamoiy-
eneba reklamis RonisZiebaTa kompleqsSi; igi emsaxureba
biblioTekisaTvis dadebiTi sazogadoebrivi azris Camo-
yalibebas.

menejmenti menejmenti menejmenti menejmenti menejmenti – marTvis xelovneba; biblioTekis marTvis
Tanamedrove principebis meTodebis, saSualebebisa da forme-
bis erTianoba, romlis mizans Seadgens biblioTekis muSaobis
efeqturobisa da momsaxurebis xarisxis zrda, menejmenti
axdens mikrosocialuri principebis realizacias, sadac
upiratesoba eniWeba TiToeuli TanamSromlis individualur
potencials. msoflio praqtikaSi Camoyalibda sabiblioTeko
menejmentis sami sistema: amerikuli, sadac marTva Ziri-
Tadad ganisazRvreba finansuri TvalsazrisiTa da ber-
ketebiT; evropuli sadac mTavaria sabiblioTeko resurse-
bisa da momsaxurebis xarisxi da iaponuri sadac yovelg-
vari warmateba dakavSirebulia TanamSromelTa Soris ad-
amianuri damokidebulebis harmoniul garemosTan: menej-
mentis praqtikaSi mniSvnelovani roli ekuTvnis marTvis
marketingul midgomas, romlis drosac yalibdeba marTvis
aratradiciuli meTodebi sabazro pirobebis gaTvalis-
winebiT.

sazogadoebrivi azris  Camoyalibebasazogadoebrivi azris  Camoyalibebasazogadoebrivi azris  Camoyalibebasazogadoebrivi azris  Camoyalibebasazogadoebrivi azris  Camoyalibeba – e.w. `pablik
rileiSnz~, Public Reations _ biblioTekis kavSiri sazoga-
doebasTan; RonisZiebaTa kompleqsi, romlis mizans Sead-
gens biblioTekis popularizacia, misi ̀ imijis~ gaZliere-
ba, biblioTekis xelmZRvaneli yovelTvis unda cdilob-
des dawesebulebis avtoritetis amaRlebas mxolod saqmiani,
Sinaarsiani da mizanmimarTuli qmedebiTa da RonisZiebe-
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biT. mxolod amaRlebuli avtoritetis mqone biblioTeka
Rebulobs xelisuflebisa da organizaciebisgan aqtiur
mxardaWeras.

sabiblioTeko resursebi sabiblioTeko resursebi sabiblioTeko resursebi sabiblioTeko resursebi sabiblioTeko resursebi – aerTianebs biblioTekis ma-
terialur teqnikur, finansur da adamianur resursebs. am
saSualebiT dialeqtikuri ganviTareba, srulyofa da eqs-
plotacia ganapirobebs biblioTekis warmatebas. am faqtor-
Ta Soris upiratesoba eniWeba adamianur (sakadro)  resursebs.

strategiuli gegma strategiuli gegma strategiuli gegma strategiuli gegma strategiuli gegma – strategiuli dagegmareba–bib-
lioTekis muSaobis dagegmva xangrZlivi periodisaTvis. masSi
zustadaa gaTvlili ZiriTadi mimarTulebebi da ganviTare-
bis etapebi. misi realizacia xels uwyobs sabiblioTeko
resursebis gegmazomier ganviTarebas, biblioTekis misiisa
da miznebis miRwevas naklebi danakargiT, Sromis mecnieru-
li organizaciis safuZvelze.

fandreizingi fandreizingi fandreizingi fandreizingi fandreizingi – ingl. terminidan `frendzRaising~,
`ôàíäðåéçèíã~ biblioTekis finansuri daxmarebis RonisZ-
iebaTa sistema romelsac axorcieleben biblioTekis me-
gobarTa sazogadoebebi da sazogadoebrivi fondebi. fan-
dreizingis arsi imaSi mdgomareobs, rom biblioTekaSi miz-
idul iqnes arasabiujeto saxsrebi qvelmoqmedebisa da
sponsorobis gziT. rogorc cnobilia, saxelmwifo bib-
lioTekebi finansdebian saxelmwifo biujetidan, magram
arc erT biblioTekas, dids Tu pataras, arasodes ar yof-
nis sabiujeto saxsrebi sakuTari resursebiT im doneze
ganviTarebisaTvis, rom maqsimalurad daakmayofilos Tan-
amedrove mkiTxvelis gazrdili sainformacio da sabib-
lioTeko moTxovnebi. biblioTekis menejeri yovelTvis
cdilobs moipovos damatebiTi saxsrebi sazogadoebrivi
fondebisa Tu sxvadasxva organizaciebTan saqmiani Tanam-
SromlobiT. aseTi fondebi biblioTekebs exmarebian ward-
genili grantebis safuZvelze. 1990-iani wlebis Semdeg
saqarTvelos sxvadasxva tipisa da uwyebis biblioTekebma
garkveuli finansuri daxmareba miiRes sxvadasxva fonde-
bidan da organizaciebidan. ZiriTadad dafinansda ko-
mpiuteruli teqnikis SeZena, wignobrivi fondebis ganax-
leba, profesiuli literaturis gamocema da. a.S.
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biblioTekis inteleqtualuri resursebi biblioTekis inteleqtualuri resursebi biblioTekis inteleqtualuri resursebi biblioTekis inteleqtualuri resursebi biblioTekis inteleqtualuri resursebi – inteleqtu-
aluri produqcia; biblioTekis mier tradiciuli da
eleqtronuli saxiT gamocemuli resursebi, romelTa saSu-
alebebiT igi erTis mxriv emsaxureba mkiTxvelebs, xolo
meore mxriv mas SeuZlia am resursebiT ganaxorcielos
fasiani momsaxureba dadgenili wesiT.

didi samecniero da universaluri biblioTekebi beW-
duri saxiT gamoscemen Semdegi saxis masalebs:

• sarekomendacio, informaciuli, analitikuri; bib-

liografiuli maCveneblebi;

• meToduri rekomendaciebi;

• instruqciuli da konsultaciuri saxis masalebi;

• monografiebi;

• statiaTa krebulebi;

• sareklamo masalebi.

eleqtronuli formiT gamocemuli sabiblioTeko-infor-
maciul resursebs ganekuTvneba:

• eleqtronuli gamocemebi;

• optikuri kompaqt-diskebi – CD-ROM-ebi;
• audio da videokasetebi;

• sxvadasxva saxis monacemTa bazebi;

• eleqtronuli kartoTekebi da katalogebi.

inteleqtualuri resursebis formireba da ganviTareba
dakavSirebulia biblioTekis finansur SesaZleblobebTan,
kvalificiur kadrebTan da biblioTekis marTebul menej-
mentis samsaxurTan.
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4. marketingis saxeebi saqarTvelos4. marketingis saxeebi saqarTvelos4. marketingis saxeebi saqarTvelos4. marketingis saxeebi saqarTvelos4. marketingis saxeebi saqarTvelos
universalur samecniero biblioTekebSiuniversalur samecniero biblioTekebSiuniversalur samecniero biblioTekebSiuniversalur samecniero biblioTekebSiuniversalur samecniero biblioTekebSi

saqarTvelos universalur samecniero biblioTekebSi
danergilia arakomerciuli (ufaso) marketingi. sabiblioTe-
ko dokumentebiT adgilze momsaxureba, abonementiTa da
bSa-Ti mkiTxvelTa sabiblioTeko moTxovnaTa uzrunvely-
ofa warmoebs ufasod.

universaluri samecniero biblioTekebi sistematurad
swavloben profilur bazars, saidanac unda Seavson da
ganaaxlon saukeTeso resursebi. isini ayalibeben  momsax-
urebis im formebsa da saSualebebs, romelTa realizacia
maqsimalurad Seesabameba mkiTxvelTa sabiblioTeko da
sainformacio moTxovnebs.

saqarTvelos parlamentis erovnuli biblioTeka wignebis,
perioduli gamocemebis, kompiuteruli teqnikisa da sxva
saxis resursebis SesaZenad winaswar acxadebs tenders.
wignebis SesaZenad winaswar dgeba siebi, sadac gaTval-
iswinebulia rogorc mkiTxvelTa interesebi, aseve fond-
ebSi arsebuli dokumentebis realuri mdgomareoba. in-
formacia axladgamocemuli wignebis Sesaxeb zustdeba
wignebis maRaziebsa da gamomcemlobebis internet gver-
debis saSualebiT, sabolood SesaZeni wignebis siebi Se-
jerdeba generalur katalogTan da miewereba SesaZeni
wignebis raodenoba. amis Semdeg dazustebuli  siebi gada-
ecema biblioTekis satendero komisias da finansur  ganyo-
filebas. aseTi procedurebis gavlis Semdeg siebi daikideba
specialur satendero internet saitze, tenderi mimdinar-
eobs Riad. tenderSi gamarjvebul pirTan ideba xelSek-
ruleba, romelSic gaTvaliswinebulia tenderSi gamarjve-
buli kompaniis valdebulebebi. Semotanil wignebze dge-
ba saTanado aqtebi, romlis Semdeg iwyeba maTi teqnikuri
da Sinaarsobrivi damuSaveba.

2010 wels erovnul biblioTekaSi erTi wignis saSua-
lo Rirebuleba  Seadgenda 15,06 lars.

parlamentis erovnuli biblioTeka aseTive wesiT iZens
periodul  gamocemebs. siebi dgeba saagentoebis mier mo-
wodebuli katalogebis mixedviT. es siebi zustdeba aseve
presis gavrcelebis  centrebSi, gamomcemlobebsa da inter-
net-saitebis saSualebiT. siebi Sejerdeba biblioTekebSi
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arsebuli egzemplarebis raodenobasTan. am procesSi mxed-
velobaSi miiReba aseve mkiTxvelTa moTxovnebi. sabolood
dazustebuli siebi gadaecema satendero komisias. amis
Semdeg SesaZeni perioduli gamocemebis siebi ikideba saten-
dero internet-gverdze. gamoqveynebuli saagento valdebu-
lia siebis mixedviT uzrunvelyos periodikis Semotana.
kompiuteruli teqnikis SesaZenad biblioTeka atarebs eleq-
tronul tenders. tenderSi gamarjvebuli kompania unda
akmayofilebdes biblioTekis mier wardgenil pirobebs –
kompiuteruli teqnikis Rirebulebasa da xarisxs. biblioTe-
ka ZiriTadad  eleqtronuli saSualebiT iZens biblioTekis
funqcionirebisaTvis aucilebel materialur-teqnikur da
inteleqtualur resursebs, tenderis aseTi proeqti xels
uwyobs biblioTekis administracias izrunos SesaZeni re-
sursebis xarisxsa da safinanso saSualebebis gegmazomier
xarjvaze. amJamad erovnul biblioTekaSi eqspluataciaSia
245-ze meti kompiuteri, romelTagan 30 kompiuteri uSua-
lod emsaxureba mkiTxvelebs (dakveTebis Sevseba, monacem-
Ta bazebSi Zieba da sxv.). Tavis mxriv erovnuli biblioTe-
ka mkiTxvelTa da informaciis momxmarebelTa momsaxure-
bas axorcielebs sabiblioTeko dokumentebis adgilze ga-
cemiT. momxmarebelTa nairferovani sabiblioTeko da sain-
formacio-bibliografiuli moTxovnebi (Tematuri, faq-
tografiuli, samisamarTo, damazustebeli da sxv.) srulde-
ba rogorc baraTuli aseve eleqtronli saSualebiT. mkiTx-
velTa samsaxurSia bibliografiuli da eleqtronuli (vir-
tualuri) biblioTekis resursebi, biblioTekis veb-gver-
dze ganTavsebulia yvela saxis monacemTa baza, sadac war-
modgenili informacia xelmisawvdomia mocemuli bib-
lioTekis mkiTxvelisaTvis. eleqtronuli katalogebi aer-
Tianebs 21 monacemTa bazas. romelTagan aRsaniSnavia  qarTu-
li wignebis eleqtronuli katalogi – 143,000-ze meti bib-
liografiuli Canaweri. ucxoenovani wignadi fondis
eleqtronuli katalogi warmoebs 1996 wlidan – Seicavs
41,000-mde bibliografiul Canawers. saqarTveloSi daculi
disertaciebi da avtoreferatebis eleqtronuli katalo-
gi – 40,000-mde Canaweri, maTgan 412 disertacia warmodge-
nilia teqsturi saxiT. es is disertaciebia, romlebic  av-
torebma biblioTekas warmoudgines eleqtronuli Canaw-
erebis saxiT; perioduli gamocemebis bibliografiuli baza
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aerTianebs qarTuli da ucxouri gazeTebisa da Jurnaleb-
is saZieblebs. periodikis analitikuri aRwerilobebi war-
modgenilia calke bazebSi gazeTebisa da Jurnalebis sax-
elwodebaTa mixedviT. TiToeuli baza Seicavs garkveuli
periodis analitikur aRwerilobebs: ,,gazeTi 24 saaTi~
statiebis aRwerilobebs, bibliografiul Canawerebs  2004
wlidan da warmodgenilia 70,000-mde CanaweriT; ,,kviris pal-
itra~ – Seicavs 14,000-mde bibliografiul Canawers. 2005
wlidan; ,,saqarTvelos respublika~ Seicavs 114,000-mde bib-
liografiul Canawers, statiebis bibliografiuli aRweri-
lobebi Setanilia 1992 wlidan; garda amisa, perioduli
gamocemebis bazebSi warmodgenilia, sanoto gamocemebis,
gazeTebis matianis, kartografiuli gamocemebis, mikroforme-
bis, kompaqt-diskebiT, plakatebisa da furclovani gamoce-
mebisa da dokumentebis eleqtronul Canawers. sul eleq-
tronul katalogSi amJamad warmodgenilia 1,553,260-ze meti
bibliografiuli Canaweri.Eeleqtronuli biblioTeka war-
modgenilia qarTvel klasikosTa Txzulebebis gateqste-
buli saxiT, amJamad qarTuli literaturis gacifrebul
koleqciaSi warmodgenilia 93 qarTuli mwerlobis 2,397
nawarmoebi: ilia WavWavaZis _ 45, mixeil javaxiSvilis _ 12
nawarmoebi da a.S. garda amisa, erovnul biblioTekas SeZe-
nili aqvs eleqtronuli wignebi da Jurnalebi, rogoricaa
EBSCO NOSF-s mZlavri qseluri saZiebeli, romelic mkiTx-
vels sTavazobs socialur da humanitarul, dapatentebul
popularul Jurnalebsa da sacnobaro gamocemebs sruli
teqstebiT, romlebic exeba mecnierebebs, kulturaTa Ses-
wavlas. mdidaria aseve msoflio bazebis eleqtronuli bib-
lioTeka. igi moicavs iseT Temebs, rogoricaa: soflis meur-
neoba, ganaTleba, energetika, garemos dacva, kerZo seqtoris
ganviTareba da sxva. msoflio bankis eleqtronuli bib-
lioTekis misamarTia: www.worldbank.Org/nevelibraru. eleqtro-
nuli formiTaa warmodgenili erovnuli biblioTekis mier
amJamad samuSao procesSi sxvadasxva saxis leqsikonebi,
maTgan: saqarTvelos sakanonmdeblo terminTa leqsikoni
Seicavs 2,076 Canawers, ucxo sityvaTa leqsikonSi ganmarte-
bulia 15,427 termini, sabiblioTeko terminebis ganmarte-
biT leqsikonSi _ 2,347  terminia. fsevdonimebis leqsikoni
Seicavs 8,447 Canawers da a.S. mkiTxvelebs, dainteresebul
pirebs SeuZliaT ixilon es masalebi saqarTvelos parla-
mentis erovnuli biblioTekis veb-saitze www.nplg.gov.ge
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saqarTvelos universalur samecniero biblioTekidan mar-
ketingul samuSaoebs garkveulwilad awarmoebs saqarTvelos
erovnuli samecniero biblioTeka (yofili akademiis samec-
niero biblioTeka). mkiTxvelTaTvis xelmisawvdomia am bib-
lioTekis 3,5 milionamde sabiblioTeko dokumentebis fond-
ebi. aqvea daculi 20 milionze meti patenti. biblioTekis
monacemTa bazaSi warmodgenilia samecniero popularuli
statiebi, disertaciebi, patentebi, standartebi, gamogonebaTa
aRwerilobebi, samrewvelo nimuSebi da sxva. biblioTekis
eleqtronuli resursebi SeiZleba ixiloT erovnuli samec-
niero biblioTekis veb-gverdze www.sciencelib.ge

biblioTeka gamoscems analitikur bibliografiebs da
agrZelebs bio-bibliografiul serias. biblioTekas Seqm-
nili aqvs originaluri veb-gverdi. saqarTvelos sabib-
lioTeko asociaciam, rogorc arasamTavrobo organiza-
ciam, Tavisi arsebobis 10 wlis manZilze ganaxorciela
mniSvnelovani proeqtebi. Seiqmna kompiuteruli programe-
bi openbiblio-s saxelmZRvanelo ,, integrirebuli sabiblioTe-
ko sistema~ (Tb; 2009). Ggarda kompiuteruli programebisa
da profesiuli masalebis gamocemebisa, asociaciis muSaobis
erT-erTi mimarTulebaTagania biblioTekarTa kvalifikaci-
is amaRleba. es forma aris fasiani da igi warmatebiT
funqcionirebs sabiblioTeko praqtikaSi. asociaciis eleq-
tronuli fostis misamarTia: Ge-LA@posta.ge.

saqarTvelos municipalitetSi moqmedi mTavari (cen-
traluri) biblioTekebi axorcieleben ufaso sabiblioTeko
momsaxurebas rogorc es gaTvaliswinebulia sabiblioTe-
ko kanoniT. im biblioTekebSi, sadac moqmedeben kompiuter-
uli ganyofilebebi, fasiani momsaxurebis formebad Sei-
Zleba davasaxeloT Zieba internetiT (quTaisis biblioTeka,
dargobriv-kvleviTi institutebis biblioTekebi da a.S).
sajaro (municipalitetis mTavari biblioTekebi) fasiani
momsaxurebis formebidan iyeneben mkiTxvelTa  registraci-
is formas (Tbilisis saqalaqo biblioTekebi, quTaisis,
rusTavis, zugdidis, baTumisa da. sxv. universaluri fond-
ebis mflobeli biblioTekebi). fasiani momsaxurebis forme-
bi minimaluri CamonaTvaliT SeuZliaT ganaxorcielon
aRniSnulma biblioTekebma im SemTxvevaSi, Tu isini gaaum-
jobeseben mkiTxvelTa momsaxurebis xarisxs, rac pirda-
pir ukavSirdeba sabiblioTeko teqnologiebis danergvas.
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sajaro da sauwyebo biblioTekebSi marketinguli forme-
bis SemoReba nebadarTuli unda iqnes biblioTekebis dam-
fuZneblebisa da municipalitetebis gamgeobis mier.

sabiblioTeko marketingis formebi, meTodebi, saSuale-
bebi warmatebiT gamoiyeneba im biblioTekebSi, sadac Zir-
iTadad avtomatizebulia sabiblioTeko procesebi, amaR-
lebulia mkiTxvelTa momsaxurebis xarisxi da operatiu-
lad warmoebs sabiblioTeko dokumentebze xelmisawvdo-
mobis operaciebi.

UUUUU

sabiblioTeko reklamis Taviseburebani

biblioTekis sareklamo saSualebebis mizania potenci-
uri momxmareblis mozidva. momxmarebels upirveles yov-
lisa unda moewonos vizualurad reklama. sareklamo amo-
canebis SesrulebisaTvis saWiroa:

• informireba;

• darwmuneba;

• Sexseneba.

sareklamo praqtikaSi mniSvnelovan rols TamaSobs mo-
tivaciis Teoria. ufro metad Sedegiania erTi romelime
sworad SerCeuli motivi, Tu ratom unda gaxde ama Tu im
produqciis mflobeli.  motivi unda iyos unikaluri, um-
ravlesobisaTvis gasagebi da axali.

reklamis funqciebi sabiblioTeko mmarTvelobaSi mraval-
mxrivia. maT Soris aRsaniSnavia:

1. sabiblioTeko momsaxurebis axali formebisa da meTode-
bis popularizacia.

2. biblioTekaSi sezonuri daswrebis daweva.

3. konkurenti biblioTekebisadmi winaaRmdegobis gaweva;
dasabuTeba imisa, Tu ratom unda SeiZino esa Tu is
produqti.

sareklamo  biznesis  cnobili specialisti d. ogilevi,
udides mniSvnelobas aZlevs reklamis teqsts, TiToeulma
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potenciurma momxmarebelma unda igrZnos, rom mimarTva mas
ekuTvnis. teqsti unda iyos lakonuri da gasagebi eniT
warmodgenili. vizualurad  iqmneba STabeWdileba, rom bib-
lioTekas aqvs  SesaZlebloba  mkiTxvelisaTvis  saintereso
cnobebi ganaTavsos. reklamis zemoqmedeba Zlierdeba, Tu
teqstSi CarTulia patara `leqsebi~. mag. `wignebi da kom-
forti~, wesrigi da silamaze~.

feradi ilustraciebi aqtiurad  gamoiyeneba reklamaSi,
radgan fsiqologebi Tvlian,  rom ferebTan damokidebule-
ba aris erT-erTi maxasiaTebeli pirovnebisaTvis. is didi
efeqturobiT gamoirCeva.

arsebiT rols kargi reklamis SedgenaSi asrulebs sarek-
lamo slogani (TvalSisacemi devizi da damajerebeli
mowodeba), romelic Rrmad  rCeba mexsierebas. mag.:

socialuri – `yoveli sargeblobs biblioTekiT~.

prestiJuli – `yvela warmatebuli adamiani biblioTe-
kiT sargeblobs~.

vrcelmimarTulebiani – ̀ dRes  veravin gauZlebs konkuren-
cias biblioTekis gareSe~.

saxumaro – `gamoiyene biblioTeka garTobisa da das-
venebisaTvis~.

`codna – Zalaa~.

reklamisaTvis mTavaria – informaciis utyuaroba. is ar
unda scdebodes realobas, Semdeg adamianis gadarwmuneba
gacilebiT rTulia.

biblioTekis vitrina – es SeiZleba  iyos Senobis Sig-
niT, an gverdiT, an sazogadoebrivi TavSeyris adgilebSi.
aseTi vitrinis Tematika SeiZleba iyos saerTosabiblioTeko
(mTliani biblioTekis) da specialuri (saiubileo) sazoga-
doebisaTvis aqtualur problemebze da. sxva. vitrinis
gaformebisaTvis saWiroa gansazRvruli mxatvruli gemovneba
da fantazia. garkveuli Tematikis gasaSuqeblad mizanSe-
wonilia yvelaze aqtualuri wignebis gamoyeneba lamazi
gaformebuli ydiT. warmodgenili masalebi unda iyos orig-
inalSi da ara butaforuli, radgan adamians uqreba inter-
esi. vitrinis yoveli kuTxis Sevseba ar aris rekomendebu-
li, radgan arRvevs kompozicias. agreTve gasaTvaliswine-
belia, TiToeuli biblioTekis individualoba, rom yvela
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biblioTekas erTnairi reklama, stendi da vitrina ar hqondes,
rogorc sabWoTa dros iyo. TiToeul biblioTekas Tavisi
muSaobis safirmo stili unda qondes sayovelTao sabib-
lioTeko normebis gaTvaliswinebiT.

sazogadoebasTan urTierTobis `pablik rileiSnz~ erT-
erTi formaa egreTwodebuli `fandreizingi~. romelic ni-
Snavs biblioTekis megobrebs, momxreebs, investorebs, part-
niorebs, biblioTekaSi  socialuri misiis ganmxorcieblebs.
es forma biblioTekas aZlevs Sanss, logikurad da argu-
mentirebulad warudginos investors biblioTekaSi Seqm-
nili mdgomareoba, romelnic utyuari faqtebis safuZvelze
iqneba wardgenili. es ukanaskneli ki  gauwevs mas materi-
alur daxmarebas.

evropaSi ̀ fandreizingi~ didi xania arsebobs. imisaTvis,
rom es forma efeqturi iyos, biblioTekis specialistebi
unda flobdnen marketingis Teoriul da praqtikul  arss.
winaswar unda hqondeT Sedgenili samoqmedo gegma, SesaZ-
lo dadebiTi da uaryofiTi Sedegebis gaTvaliswinebiT.
pirobiTad gegma SeiZleba aseTi iyos:

_ dasaxuli amocana;

_ biblioTekis Sida da gare faqtorebis analizi;

_ biblioTekisaTvis saWiro Tanxis gansazRvra;

_ potenciuri donorebis identifikacia;

_ optimaluri meTodis SerCeva donorze zemoqmedebi-
saTvis;

_ Semowiruloba – sponsorisagan gansxvavebiT, ar avalde-
bulebs mas finansur mxardaWeras (garda gansakuTrebu-
li SemTxvevebisa). Semowirulobis motivi ganisazRvre-
ba humanitaruli aspeqtebiT;

_ misioneroba;

_ socialuri pasuxismgebloba biblioTekis, rogorc say-
ovelTaod xelmisawvdomis, saganmanaTleblo, sainforma-
cio da kulturuli centris mimarT;

_ sakuTari wvlili Seitanon kulturisa da ganaTlebis
ganviTarebis sferoSi da amiT miiRon moraluri dakmay-
ofileba (mecenatoba).
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bolo dros sabiblioTeko-sainformacio  sferoSi  farTo
gavrceleba hpova grantma – rogorc resursulma (finan-
surma) mxardaWeram konkretuli pirebisadmi, programebi-
sadmi, mimarTulebebisadmi, saerTaSoriso-humanitaruli fon-
debisa da organizaciebis mier. am konteqstSi gansakuTre-
bul aqtualobas iZens biblioTekis mier aqtualuri sak-
iTxebis gaSuqeba, grantis mopovebis myari garantiiT.

rac Seexeba sponsors – es ganixileba rogorc, bib-
lioTekisaTvis daxmarebis gaweva pragmatuli pirobebis
gaTvaliswinebiT, romelic situaciur xasiaTs atarebs. ma-
galiTad:

_ damatebiTi reklama;

_ sazogadoebaSi pozitiuri reputaciis Seqmna;

_ sponsoris finansuri mxaris demonstrireba;

_ sponsorisaTvis winaswar gaTvlili sagadasaxado amin-
istiis mopoveba.

 biblioTekis mier Semowirulobebisa da daxmarebis
mopovebis mozidvis mTavari piroba aris: biblioTekis same-
gobro da dadebiTad ganwyobili sazogadoebis Semokreba,
urTierToba arakomerciuli dainteresebiT.

usasyidlod maTTvis  RonisZiebis Catareba, biblioTekis
sainformacio saSualebebis  gamoyeneba  qvelmoqmedTa gvare-
bis gaSuqebisaTvis. samadlobeli werilebis gagzavna presiT,
radio televiziis saSualebiT, biblioTekis qvelmoqmedTa
foto-stendis mowyoba biblioTekaSi. maTTvis sapatio mkiT-
xvelis, wodebis miniWeba. sasaCuqre wignze maTTvis spe-
cialuri saxelobiTi eqslibrisis (niSnis) miniWebaDda sxv.
Tanamedrove pirobebSi arsebobs biblioTekis reklamis
sxvadasxva saSualebebi. am mxriv tradiciul formebTan
erTad warmatebiT gamoiyeneba eleqtronuli saSualebebi.
universaluri samecniero biblioTekebi TavianTi resurse-
bisa da momsaxurebis formebis Sesaxeb informacias aTa-
vseben veb-gverdebze; biblioTekis Sesaxeb informaciebi ga-
daicema televiziiT. biblioTekebis Sida sareklamo forme-
bidan mimarTaven TvalsaCino formebs. rogoricaa bib-
lioTekis struqturis sqema, momsaxurebis formebi, infor-
maciebi biblioTekis sacnobaro  aparatis gamoyenebis Sesaxeb,
biblioTekaSi Catarebuli sxvadasxva saxis RonisZiebaTa
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fotomasalebis gamofenebi, mkiTxvelTa STabeWdilebebi
sabiblioTeko momsaxurebis Sesaxeb, adgilobrivi gazeTeb-
isa da sxva saxis beWduri produqciis saSualebebiT bib-
lioTekebis saqmianobis popularizacia. bevri sajaro bib-
lioTeka Catarebuli RonisZiebebis Sesaxeb winaswar beW-
davs mosawvevebs, gzamkvlevebs, bukletebs, romelTa saSu-
alebiT mkiTxveli ecnoba biblioTekis SesaZleblobebs,
sabiblioTeko dokumentebiT sargeblobis formebsa da
wesebs. biblioTekis reklama xels uwyobs am dawesebule-
bis popularizacias, misi avtoritetis amaRlebas.
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